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Published by the Web Accessibility Initiative (WAI) 
part of World Wide Web Consortium (W3C),
An international organization for the Internet.

WCAG is the best and the easiest way
of making website usable.

WCAG Web Content Accessibility Guidelines



What is Web Accessibility?



Web Accessibility is…
Website, Applications and technologies should be designed and developed in such a way that 
everyone can access - Navigate, Understand, Interact and Contribute with media… specifically user 
with disabilities, different location, and technology.

Accessible design improves overall user experience, satisfaction and it can enhance your 
brand with extending your market reach.

People using small screens such as Mobile, smart watches.

People with changing abilities due to ageing. Older People.

People with temporary disabilities such as broken arm, lost glasses.

People with situational limitations such as bright light, in the environment they cannot properly listen the audio.

People using slow or limited network. Ruler Area + developing Countries.

When disabilities are considered indirectly people without disabilities are also get covered. They are:



Principals



- Provide appropriate alternative text 

- Caption video, provide transcripts for audio

- Make file downloads (e.g., PDFs) accessible 

- Do not rely on color alone to convey meaning

- Make sure content is structured, clearly written and easy to read

Basic Accessible Design Principles





There are four main guiding principles of accessibility,
known by the acronym POUR.

Perceivable, Operable, 
Understandable and Robust. 

Way of approaching functional accessibility.



The content must be available
to users via sight, hearing,
and/or touch.

Perceivable

● Provide text alternatives for non-text content
● Provide captions and other alternatives for multimedia
● Create content that can be presented in different ways, including by assistive technologies, 

without losing meaning
● Make it easier for users to see and hear content



A Product must be 
keyboard-accessible, navigable,
and compatible with different
input methods. 

Operable

● User interface components and navigation must be operable.
● Make all functionality available from a keyboard
● Give users enough time to read and use content
● Do not use content that causes seizures
● Help users navigate and find content
● Make it easier to use inputs other than keyboard



The content must be readable and 
predictable, with clear labels and 
instructions. 

Understandable

● Information and the operation of user interface must be understandable.
● Make text readable and understandable
● Make content appear and operate in predictable ways
● Help users avoid and correct mistakes



The product must work with a 
variety of technologies, browsers 
and devices.

Robust

● Content must be robust enough that it can be interpreted reliable by a wide variety
or users, including assistive technologies.

● Maximize compatibility with browsers and user tools.



https://www.wuhcag.com/wcag-checklist/

https://theappbusiness.github.io/accessibility-guidelines/index.html

WCAG Checklist

Credit: Github

Credit: Wuhcag

https://theappbusiness.github.io/accessibility-guidelines/index.html


Success Criteria



● Sufficient techniques
● Advisory techniques
● Failures

The sufficient criteria are things that will reliably help make a website more accessible. These include screen 
reader compatibility, allowing users to enlarge font sizes, and using clear colors and contrasts when designing 
pages. 

The advisories, as the name suggests, are more like recommendations. These are suggested ways that you could 
improve your website but they might not be deemed as sufficient for a variety of reasons. This includes lack of 
testability or being based on technology that isn’t yet stable enough – for example, VR or Virtual Reality, as of 
writing.

Failures are barriers that come between a disadvantaged user and your website. As such, they stop you from 
becoming WCAG compliant unless an alternative is provided. Along with the successes, these are documented to 
give evaluators examples of what not to do.

It’s recommended that you aim to be at AA conformance level. Although AAA is the highest rating you can get, it’s 
tricky to make an entire website that conforms to that level throughout. The level of WCAG compliance you should 
aim for also depends on your audience.





Do’s and Don'ts



Design for the diverse set of users who will interact with your products.

Design for Everyone



Turning on Color reveals
a different story altogether.

Use Colors Precisely

How many Fields are in error state?



Balance between the text and background

Only the letter M meets
minimum contrast standards.

According to the WCAG, the contrast ratio 
between text and a text’s background should be at 
least 4.5 to 1. If your font is 24 px or 19 px bold, the 
minimum drops to 3 to 1.

Passing Colors

http://colorsafe.co/

https://webaim.org/resources/contrastchecker/

http://colorsafe.co/
https://webaim.org/resources/contrastchecker/


Visual focus states in browser

Provide visual focus indication for keyboard focus.



A modest text input field

Be careful with Forms

Where would I click
if I want to enter in a search term?

If you click outside of the blue box, 
nothing will happen.





Group together related fields 
(Image: Nielsen Norman Group)



Right Order



Right Order









Tools



http://colorsafe.co/

https://webaim.org/resources/contrastchecker/

https://www.accessibilitychecker.org/

https://wave.webaim.org/

https://usabilitygeek.com/10-free-web-based-web-site-accessibility-evalua
tion-tools/

http://colorsafe.co/
https://webaim.org/resources/contrastchecker/
https://www.accessibilitychecker.org/
https://wave.webaim.org/
https://usabilitygeek.com/10-free-web-based-web-site-accessibility-evaluation-tools/
https://usabilitygeek.com/10-free-web-based-web-site-accessibility-evaluation-tools/


Simple Things Writers can do to Improve Web Accessibility

● Give your content a unique title
Using a strong, unique and meaningful title that will clearly describe the purpose your 
content. This will not only assist screen readers, but also search engines.

● Use headings to organise content
Make use of the heading structures in your content management system using the 
correct heading level and structure your content using meaningful headings.

● Use plain English
Keep your language simple, at a high school reading level. If acronyms, jargon or 
technical language is required, provide plain English alternatives or a glossary.

● Make your text easy to read
Choose left aligned text, rather than justified to improve readability and use the ordered 
lists provided in your content management system to present appropriate content.

● Make links descriptive
Avoid using catchalls like ‘Click here’, ‘More info’ and ‘here’. Give your link a meaningful 
description to assist scan reading and screen readers.



● Use meaningful alt-text on images
If an image is purely decorative set alt text to null (i.e. alt=””) otherwise use a description 
that would help a visually impaired person understand what is being represented.

● Provide text alternatives for audio/video
Add synchronised captions to your video and provide a full transcript for both audio
and video.

● Use tables appropriately
When presenting tabular information, use an actual table, not an image and ensure 
headings are used.

● Pay attention to colour contrast
Before overriding the default colours of your content management system, consider
the colour contrast. If in doubt use a colour contrast analyser to check.

● Images of text are bad
Avoid using images of text except for purely decorative purposes. Instead,
use real text or ensure there is a text alternative (like an alt tag) available.

Simple Things Writers can do to Improve Web Accessibility



Thank you


